ENAVEK 2014-2020

ENIXEIPHZIAKO NPOrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

Epyaneiobnkn
AVTAYWVIOTIKOTNTAS

A MIKPEZ & NMOAY MIKPEZ EMIXEIPHZEIZ

H enixeipnon EBYM E.E. - Iwavvng MixanAidng Eunopikeg kal Blopunxavikec Enixeipnoeic kar ZIA E.E. nou edpeusl
oTnVv nepipépela Kevtpikng Makedoviag evraxbnke otn dpaon «EpyaAeiofnkn AvTaywvioTIKOTNTAG» NpoUnoAoyIiopou
400 ekart. Eupw. H 0Opaon oToxevel oTn BeATiwon TNG AVTAYWVIOTIKOTNTAG TWV HIKPWV KAl AOAU MIKPWV
ENIXEIPNOEWY, €nNevOUOVTAC OTOV MAPAYWYIKO EKOUYXPOVIOMO TOUG, TNV UIOBETNON ouoTnUATWV Turnonoinong &
nioTonoinong, kabwg kal o€ branding kar yn@iakn npooAn.

O 0OuvoAIkOG npolnoAoyiopog TnG enevduong eival 199.750,00€ €k Twv onoiwv n dnuodoia dandavn avepXeETAl O€
99.875,00 € kar ocuyxpnuartodoTeital and Tnv EAAGda kal To Eupwnaikd Tapeio Mepipepeiakng AvanTtuéng Tng
Eupwnaikng 'Evwonc.

To eNIXEIPNHATIKO OXEDIO NOU eYKPIONKE Npog XxpnHarodoTnon kail uAonoigital, nepiIAagBavel enevoUOEIG

OTIG NAPAKATM KATNYOPIEG:

v Mnxavnuata — EEonAiopog

v MioTonoinon MpoiovTwyv — Ynnpeoiwv — Aladikaoiwyv
v Zuokeuaoia - ETikéTa - Branding

v Wnoiakn MpoBoAn

v MeTa@opika Pyéoa

MEOow TNG CUHHETOXNG OTN ApdAon, N ENIXEipnonN NETUXE:

v BEATIWON TNG AVTAYWVIOTIKOTNTAG TNG

v au&non Tng kepdoPopiag TnG

v/ gvioxuon TnG eEWOTPEPEIAC

v/ ENEKTACN TNG AYOPAc UE TN NPooBnKn VEWV NpoiovTwyv & unnpeoiov
v €Eaopalion uwnAOTEPNC NOIOTNTAC NPOIOVTA & UNNPETIEC

v au&non TnNg napaywylkoTnTac & BeATiwon AsIToupyikwv d1adikaoiwv

v/ gvioxuaon TnG eNIXEIPNPATIKOTNTAG

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n €nixeipnon ano@epovTac opeAn oTNV avTaywvioTIKOTNTA TNG XWPAS KAdBwG

KAl TNV TOMIKN OIKOVOWid.
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Eupwnaikn ‘Evwon
Eupwnaiké Tapeio
MNepipepetaknig Avantuéng

EIAIKH YIMHPEZIA AIAXEIPIZHZ EMAVEK

Me tn ouyxpnpatodotnon tns EAAASas kai tns Eupwnaikns Evwons



